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ABSTRAK 

 

Indah Sari Rahayu, 2019; Pengaruh Electronic Word-Of-Mouth (E-Wom) dan 

Country Image terhadap Purchase Intention pada Konsumen Produk 

Smartphone ASUS. Skripsi, Jakarta: Konsentrasi Manajemen Pemasaran, 

Program Studi S1 Manajemen, Fakultas Ekonomi, Universitas Negeri 

Jakarta.Tim Pembimbing: Setyo Ferry Wibowo, SE., M.Si & Ika Febrillia, 

S.E., M.M 

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh electronic word-of-

mouth (e-Wom) terhadap purchase intention dan country image terhadap purchase 
intention. Metode pengumpulan data menggunakan metode survey dengan 

instrumen berupa kuesioner. Penelitian ini menggunakan jumlah sampel sebanyak 
150 responden dengan kriteria pengunjung Mall ITC Roxy Mas dan pengunjung 
yang berminat membeli smartphone ASUS. Teknik analisis data menggunakan 

SPSS versi 22 untuk mengolah dan menganalisis data hasil penelitian. Hasil 
penelitian menunjukkan bahwa variabel electronic word-of-mouth (e-Wom) 

berpengaruh positif dan signifikan terhadap purchase intention dan country image 
berpengaruh positif dan signifikan terhadap purchase intention  

Katakunci: Electronic Word-Of-Mouth (E-Wom), Country Image, Purchase 
Intention, Smartphone, ASUS. 
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ABSTRACT 

 

Indah Sari Rahayu, 2019; The Effect of Electronic Word-Of-Mouth (E-Wom) 

and Country Image on Purchase Intention of Smartphone ASUS. Thesis, 

Jakarta: Marketing Management Concentration, Study Program S1 

Management, Faculty of Economics, State University of Jakarta. Counselor 

Team: Setyo Ferry Wibowo, SE., M.Si & Ika Febrilia, S.E, M.M 

The purpose of this research are to determine whether the effect of electronic 

word-of-mouth on purchase intention and the effect of country image on purchase 
intention of consumers to smartphone ASUS. Methods ofdata collection using 

survey method with the instrument in the form of questionnaire. The sample of this 
study are 150 respondents who visitor of ITC Roxy Mas Mall and have intention 
to purchase ASUS smartphone. Technical analysis of data using SPSS version 22 

to process and analyze results of data research. The results of this study are 
electronic word-of-mouth are positively and significantly effects to purchase 

Intention and country image are positively and significantly effects to purchase 
Intention 

Keywords: Electronic Word-Of-Mouth (E-Wom), Country Image, Purchase 
Intention, Smartphone, ASUS. 
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