NIAT BERKUNJUNG ULANG KE KERATON NGAYOGYAKARTA
HADININGRAT: MENGUKUR PLACE ATTACHMENT, PERCEIVED
VALUE, SERVICE QUALITY DAN KEPUASAN WISATAWAN

Merry Amelia Dewi
8135154274

Skripsi Ini Disusun sebagai Salah Satu Persyaratan untuk Memperoleh
Gelar Sarjana Pendidikan pada Fakultas Ekonomi Universitas Negeri
Jakarta

PROGRAM STUDI PENDIDIKAN BISNIS
FAKULTAS EKONOMI

UNIVERSITAS NEGERI JAKARTA

2019



THE INTENTION TO VISIT KERATON NGAYOGYAKARTA
HADININGRAT: MEASURING PLACE ATTACHMENT,
PERCEIVED VALUE, SERVICE QUALITY AND TOURIST
SATISFACTION

Merry Amelia Dewi
8135154274

A Thesis Submitted for Partial Fulfillment for the Bechelor Degree of
Education to the Department of Economis State University of Jakarta

BACHELOR OF EDUCATION IN BUSINESS STUDIES
FACULTY OF ECONOMIC

STATE UNIVERSITY OF JAKARTA
2019



ABSTRAK

Merry Amelia Dewi, 2019; Niat Berkunjung Ulang ke Keraton
Ngayogyakarta Hadiningrat: Mengukur Keterikatan Tempat, Nilai yang
Dirasakan, Kualitas Layanan dan Kepuasan Wisatawan. Skripsi, Jakarta:
Program Studi S1 Pendidikan Bisnis, Fakultas Ekonomi, Universitas Negeri
Jakarta. Tim Pembimbing: Usep Suhud, Ph.D & Rahmi, S.E., M.S.M.

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh place attachment
ternadap kepuasan wisatawan, perceived value terhadap kepuasan wisatawan,
service quality terhadap perceived value, service quality terhadap kepuasan
wisatawan dan kepuasan wisatawan terhadap niat berkunjung ulang. Metode
pengumpulan data yang digunakan adalah metode survei dengan instrumen berupa
kuesioner. Jumlah sampel yang digunakan dalam penelitian ini sebanyak 250
responden dengan kriteria pernah mengunjungi Keraton Ngayogyakarta
Hadiningrat dalam satu tahun terakhir. Teknik analisis data menggunakan SPSS
versi 23 dan AMOS versi 20 untuk mengolah dan menganalisis data hasil
penelitian. Hasil penelitian menunjukkan bahwa variabel place attachment,
perceived value, service quality berpengaruh positif terhadap kepuasan
wisatawan, service quality berpengaruh positif terhadap perceived value dan
kepuasan wisatawan berpengaruh positif terhadap niat berkunjung ulang.

Kata kunci: Place Attachment, Perceived Value, Service Quality, Kepuasan
Wisatawan, Niat Berkunjung Ulang, Keraton Ngayogyakarta Hadiningrat



ABSTRACT

Merry Amelia Dewi, 2019; The Intention to Visit Keraton Ngayogyakarta Hadiningrat:
Measuring Place Attachment, Perceived Value, Service Quality and Tourist
Satisfaction. Thesis, Jakarta: Bachelor of Education in Business Studies, Faculty of
Economics, State University of Jakarta. Counselor Team: Usep Suhud, P.Hd &
Rahmi, S.E., M.S.M

The purpose of this research are to determine wheter place attachment affects to
tourist satisfaction, perceived value affects to tourist satisfaction, service quality
affects to perceived value, service quality affects to tourist satisfaction and tourist
satisfaction affects to revisit intention. Method of data collection using survey
method with the instrument in the form of a questionnaire. The samples of this
study were 250 respondents with the criteria of having visited the Keraton
Ngayogyakarta Hadiningrat in the past year. Technical analyze data using SPSS
version 23 and AMOS version 20 to process and analyze data research results.
The results of this study are place attachment, perceived value, service quality are
positively affects to Tourist Satisfaction, service quality are positively affects to
perceived value and tourist satisfaction are positively affects to revisit intention.

Keywords: Place Attachment, Perceived Value, Service Quality, Tourist
Satisfaction, Revisit Intention, Keraton Ngayogyakarta Hadiningrat
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