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ABSTRAK 

  Penelitian ini bertujuan untuk menjelaskan Perceived Usefulness dan Perceived 

Ease of Use terhadap tindakan menggunakan internet banking. Kerangka konseptual 

telah dikembangkan dan mengacu pada teori akseptasi model (TAM). Kuesioner telah 

dikembangkan dan disebarkan kepada 300 responden yang semuanya adalah pengguna 

internet banking. Metode penelitian yang digunakan pada survey ini adalah Metode 

Peneltian Deskriptif Kuantitatif. Kerangka sampling yang digunakan dalam survey ini 

didistribusikan ke pengguna internet banking. Jadi dalam pengumpulan data primer, 

peneliti mendistribusikan 300 responden yang valid. Teknik sampling yang digunakan 

dalam penelitian ini adalah non probability sampling, yaitu convinience sampling, 

karena kami ingin menguji dampak dari variabel yang diajukan kepada pengguna. 

Penelitian ini memberikan hasil bahwa Perceived Ease of Use berpengaruh secara 

signifikan terhadap Attitude Toward Using, Attitude Toward Using berpengaruh 

signifikan terhadap Behavioral Intention To Use, Behavioral intention to use 

bepengaruh signifikan terhadap Actual Usage. Namun hasil penelitian ini juga 

menjelaskan bahwa Perceived Ease Of Use tidak berpengaruh secara signifikan tehadap 

Perceived Usefulness, Perceived Usefulness tidak berpengaruh signifikan terhadap 

Attitude Toward Using, dan Perceived Usefullness tidak berpengaruh signifikan 

terhadap Behavioral Intention to use, serta Perceived Ease Of Use tidak berpengaruh 

signifikan terhadap Behavioral Intention To Use. Penelitian ini diharapkan dapat 

memberi kontribusi kepada manajerial untuk mencantumkan strategi pemasaran yang 

tepat bagi promosi produk atau jasa yang memiliki karakteristik dari segmen tertentu. 

 

Kata Kunci : Internet Banking, Technology Acceptance Model (TAM), Structural 

Equation Model (SEM)  

 



ABSTRACT 

        This study tries to explain the Perceived Benefits and Ease of Use Perception of 

actions using internet banking. The conceptual framework has been developed and 

developed on the theory of model acceptance (TAM). The questionnaire was developed 

and distributed to 300 respondents who are all internet banking users. The research 

method used in this survey is the Quantitative Descriptive Research Method. The 

sampling used in this survey was published for internet banking users. So in collecting 

primary data, researchers collected 300 valid respondents. The sampling technique used 

in this study is non probability sampling, namely convenience sampling, because we 

want to discuss the variables that are submitted to users. This study provides the results 

that Perceived Ease of Use is significantly related to Attitude Toward Using, Attitude 

Towards Using has a significant effect on Behavioral Intention to Use, Behavioral 

Intention To Use has a significant effect on Actual Use. But Perceived Ease of Use to 

Perceived Usefulness has not significant, Perceived Usefulness are not significantly 

related to Attitude Towards Use, and Perceived Usefulness is not significant to the 

Behavioral Intention To Use, also Perceived Ease Use has no significant effect on 

Behavioral Intention to Use. This research is expected to contribute to managerial to 

include marketing strategies that are suitable for the promotion of products or services 

that have characteristics of certain segments. 
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