PENGARUH PERCEIVED EASE OF USE DAN PERCEIVED USEFULNESS
TERHADAP REPURCHASE INTENTION DENGAN CUSTOMER
SATISFACTION SEBAGAI INTERVENING (STUDI KASUS PADA
PENGGUNA APLIKASI PAYTREN KOMUNITAS GRIYA INSPIRA)

WULAN FAUJAN
8215150458

Skripsi Ini disusun Sebagai Salah Satu Persyaratan Memperoleh Gelar

Sarjana Ekonomi Pada Fakultas Ekonomi Universitas Negeri Jakarta

PROGRAM STUDI S1 MANAJEMEN
FAKULTAS EKONOMI
UNIVERSITAS NEGERI JAKARTA
2019



THE EFFECT OF PERCEIVED EASE OF USE AND PERCEIVED
USEFULNESS TOWARDS REPURCHASE INTENTION WITH CUSTOMER
SATISFACTION AS INTERVENING (CASE STUDY ON PAYTREN
APLICATION USERS GRIYA INSPIRA COMMUNITY)

WULAN FAUJAN
8215150458

Thesis is Written as One of The Requirements for Getting Bachelor Degree of

Economics on Faculty of Economics State Univeristy of Jakarta

STUDY PROGRAM OF S1 MANAGEMENT
FACULTY OF ECONOMICS

STATE UNIVERSITY OF JAKARTA

2019



ABSTRAK

Waulan Faujan, 2019; Pengaruh Perceived Ease of Use dan Perceived Usefulness
terhadap Repurchase Intention dengan Customer Satisfaction sebagai
Intervening (Studi Kasus pada Pengguna Aplikasi Paytren Komunitas Griya
Inspira). Skripsi, Jakarta: Konsentrasi Manajemen, Fakultas Ekonomi,
Universitas Negeri Jakarta. Tim Pembimbing: Dr. Mohammad Rizan SE, MM
& Agung Kresnamurti, S.T, M.M.

Penelitian ini bertujuan untuk mengetahui pengaruh perceived ease of use
terhadap customer satisfaction, pengaruh perceived usefulness terhadap customer
satisfaction, pengaruh perceived ease of use terhadap repurchase intention,
pengaruh perceived usefulness terhadap repurchase intention, pengaruh customer
satisfaction terhadap repurchase intention, pengaruh perceived ease of use terhadap
repurchase intention melalui customer satisfaction sebagai intervening, pengaruh
perceived usefulness terhadap repurchase intention melalui customer satisfaction
sebagai intervening, pada Aplikasi Paytren di komunitas Griya Inspira.

Metode survei dengan instrument berupa kuesioner merupakan metode
pengumpulan data yang peneliti pakai. Sampel penelitian ini adalah 205 responden
yang telah menggunakan dan bertransaksi di aplikasi Paytren. Data dianalisis
menggunakan SPSS versi 22 dan SEM (Structural Equation Model) dari software
LISREL versi 8.80 untuk mengolah dan menganalisa data hasil penelitian. Hasil
pengujian hipotesis menunjukkan: 1) perceived ease of use berpengaruh signifikan
terhadap customer satisfaction, 2) perceived usefulness berpengaruh signifikan
terhadap customer satisfaction, 3) customer satisfaction berpengaruh signifikan
terhadap repurchase intention, 4) perceived ease of use berpengaruh signifikan
terhadap repurchase intention, 5) perceived usefulness berpengaruh signifikan
terhadap repurchase intention, 6) perceived ease of use berpengaruh signifikan
terhadap repurchase intention melalui customer satisfaction sebagai intervening, 7)
perceived usefulness berpengaruh signifikan terhadap repurchase intention melalui
customer satisfaction sebagai intervening di Aplikasi Paytren.

Kata Kunci: perceived ease of use, perceived usefulness, customer satisfaction,
repurchase intention, Aplikasi Paytren, E-commerce, Payment Aplication, SEM



ABSTRACT

Waulan Faujan, 2019; Effect of Peceived Ease of Use and Perceived Usefulness
on Repurchase Intention with Customer Satisfaction as Intervening (Case Study
on Paytren Aplication Users Griya Inspira Community). Thesis, Jakarta:
Management Concentration, Faculty of Economics, Jakarta State University.
Advisory Team: Dr. Mohammad Rizan SE, MM & Agung Kresnamurti, S.T,
M.M.

This research aims to determine aims to determine the effect of perceived
ease of use on customer satisfaction, the effect of perceived usefulness on customer
satisfaction, the effect of perceived ease of use on repurchase intention, the effect
of perceived usefulness on repurchase intention, the effect of customer satisfaction
on repurchase intention, the effect of perceived ease of use on repurchase intention
through customer satisfaction as intervening, the effect of perceived usefulness on
repurchase intention through customer satisfaction as intervening, in the Paytren
Application in the Griya Inspira community.

Survey methods with instruments in the form of questionnaires are data
collection methods that researchers use. The sample of this study was 205
respondents who had used and transacted in the Paytren application. Data were
analyzed using SPSS version 22 and SEM (Structural Equation Model) from
LISREL software version 8.80 to process and analyze research data. The results of
hypothesis testing show: 1) perceived ease of use has a significant effect on
customer satisfaction, 2) perceived usefulness has a significant effect on customer
satisfaction, 3) customer satisfaction has a significant effect on repurchase
intention, 4) perceived ease of use has a significant effect on repurchase intention,
5) perceived usefulness has a significant effect on repurchase intention, 6)
perceived ease of use has a significant effect on repurchase intention through
customer satisfaction as intervening, 7) perceived usefulness has a significant effect
on repurchase intention through customer satisfaction as intervening in the Paytren
Application.

Keywords: perceived ease of use, perceived usefulness, customer satisfaction,
repurchase intention, Paytren Application, E-commerce, Payment Application,
SEM
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