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ABSTRAK

Launa Septi Handayani, 2019; Menginvestigasi Faktor-Faktor yang
Mempengaruhi Perilaku Konsumen dalam Memilih Produk Makanan Halal.
Skripsi, Jakarta: Program Studi S1 Manajemen, Jurusan Manajemen, Fakultas
Ekonomi, Universitas Negeri Jakarta.

Tujuan dari penelitian ini ialah: 1) Untuk mengetahui apakah halal logo
berpengaruh terhadap atittude terhadap halal product 2) Untuk mengetahui
apakah halal knowledge berpengaruh terhadap attitude terhadap halal product 3)
Untuk mengetahui apakah halal knowledge berpengaruh terhadap purchase
intention 4) Untuk mengetahui apakah atitude terhadap halal product
berpengaruh terhadap purchase intention 5) Untuk mengetahui apakah atitude
terhadap halal product berpengaruh terhadap consumer behavior 6) Untuk
mengetahui apakah purchase intention berpengaruh terhadap consumer behavior.
Sampel penelitian ini adalah orang yang tertarik untuk membeli produk donat
halal. Teknik pengambillan sample yang digunakan adalah purposive sampling
dengan jumlah sampel sebanyak 230 responden. Penelitian ini menggunakan
kuisioner yang dibagikan secara langsung dan secara online. Analisis data
penelitian inimenggunakan SPSS dan AMOS. Hasil dari pengujian hipotesis
menunjukkan bahwan Halal logo dan Halal knowledge berperan penting terhadap
terbentuknya attitude terhadap halal product dan purchase intention, sehingga
akan munculnya consumer behavior.

Pada variabel halal knowledge terhadap attitude terhadap halal
product,memiliki nilai critical ratio (C.R) sebesar 15,896. Pada variabel halal logo
terhadap attitude terhadap halal product memiliki nilai critical ratio (C.R) sebesar
15,896. Pada variabel halal knowledge terhadap purchase intention memiliki nilai
critical ratio (C.R) sebesar 3,128. Pada variabel attitude terhadap halal product
terhadap purchase intention memiliki nilai critical ratio (C.R) sebesar 15,896.
Pada variabel attitude terhadap halal product terhadap consumer behavior
memiliki nilai critical ratio (C.R) sebesar 4,670. Pada variabel purchase intention
terhadap consumer behavior nilai critical ratio (C.R) sebesar 3,205. Uji hipotesis
menunjukkan bahwa semua Critical Ratio di atas 1,967, sehingga hasil penelitian
menunjukkan bahwa semua hipotesis dapat diterima.

Kata Kunci: Halal logo, Halal knowledge, attitude terhadap halal product |,
purchase intention, consumer behavior.



ABSTRACT

Launa Septi Handayani, 2019; Investigating Factors Affecting Consumer
Behavior in Choosing Halal Food Products. Thesis, Jakarta: Study Program S1
Management, Faculty of Economics, State University of Jakarta.

The objectives of this study are: 1) To find out whether the halal logo affects
to attitude of halal product 2) To find out whether halal knowledge affects to
attitude towards halal product 3) To find out whether halal knowledge affects to
purchase intention 4) To find out whether atitude of halal product affects to
purchase intention 5) To find out whether atitude of halal product affects to
consumer behavior 6) To find out whether purchase intention affects to consumer
behavior. The sample of this research is people who are interested in buying halal
donut products. The sampling technique used is purposive sampling with a sample
size of 230 respondents. This study uses a questionnaire that was distributed
directly and online. Data analysis using SPSS and AMOS. The results of hypothesis
testing show that the Halal logo and Halal knowledge play an important role in
formed of attitude towards halal product and purchase intention, so that consumer
behavior will emerge.

In halal knowledge variable on attitude towards halal product, it has a
critical ratio (C.R) value of 15.896. In halal logo variable on attitude towards halal
product has a critical ratio (C.R) value of 15.896. In halal variable knowledge of
purchase intention has a critical ratio (C.R) value of 3.128. On variable attitude to
halal product on purchase intention has a value of critical ratio (C.R) of 15.896.
On variable attitude to halal product on consumer behavior has a critical
(C.R) of 4.670. On purchase intention variable on consumer behavior the
ratio (C.R) value is 3.205. Hypothesis testing shows that all Critical Ra
above 1,967, so the results of the study indicate that all hypotheses are accepte =

Keywords: Halal logo, Halal knowledge, attitude of halal product , purchase
intention, consumer behavior.
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Nothing is impossible, the word itself says “I”’m possible™!
(Audrey Hepburn)
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