
ix 
 

DAFTAR ISI 
 

 

JUDUL ..................................................................................................................... i 

COVER .................................................................................................................... ii 

LEMBAR PENGESAHAN ................................................................................... iii 

PERNYATAAN ORISINALITAS ........................................................................ iv 

ABSTRAK ............................................................................................................... v 

ABSTRACT ............................................................................................................. vi 

KATA PENGANTAR .......................................................................................... vii 

DAFTAR ISI .......................................................................................................... vi 

DAFTAR TABEL ................................................................................................. xii 

DAFTAR GAMBAR ........................................................................................... xiv 

DAFTAR LAMPIRAN ........................................................................................ xiv 

BAB I. PENDAHULUAN ....................................................................................... 1 

1.1. Latar Belakang Masalah ................................................................................ 1 

1.2. Identifikasi Masalah .................................................................................... 17 

1.3. Pembatasan Masalah ................................................................................... 17 

1.4. Perumusan Masalah ..................................................................................... 18 

1.5. Tujuan Penelitian ......................................................................................... 18 

1.6. Manfaat Penelitian ....................................................................................... 19 

BAB II. KAJIAN TEORITIK ................................................................................ 20 

2.1. Kajian Teori ................................................................................................. 20 

2.1.1. Perceived Value (Nilai Penerimaan) ...................................................... 20 

2.1.2. Free Mentality (Mental Gratisan) .......................................................... 23 

2.1.3. Attitude (Sikap) ...................................................................................... 26 

2.1.4. Willingness to Pay .................................................................................. 27 

2.2. Review Penelitian Yang Relevan ................................................................. 29 

2.3. Kerangka Berpikir ....................................................................................... 34 

2.4. Perumusan Hipotesis Penelitian .................................................................. 34 

BAB III. METODOLOGI PENELITIAN ............................................................. 37 

3.1.Objek dan Ruang Lingkup Serta Waktu dan Tempat Penelitian .................. 37 

3.1.1. Objek dan Ruang Lingkup Penelitian .................................................... 37 



x 
 

3.1.2. Tempat Penelitian................................................................................... 37 

3.1.3. Waktu Penelitian .................................................................................... 38 

3.1.4. Batasan Penelitian .................................................................................. 38 

3.2. Metode Penelitian......................................................................................... 38 

3.3. Populasi dan Sampel .................................................................................... 40 

3.3.1.  Populasi ......................................................................................... 40 

3.3.2.  Sampel ........................................................................................... 40 

3.4. Jenis dan Sumber Data ................................................................................. 41 

3.5. Teknik Pengumpulan Data ........................................................................... 41 

3.5.1.  Studi Pustaka ....................................................................................... 41 

3.5.2.  Kuesioner ............................................................................................ 41 

3.6. Operasionalisasi Variabel Penelitian.......................................................... 42 

3.6.1. Variabel Indipenden ............................................................................. 42 

3.6.2. Variabel Dependen ............................................................................... 42 

3.6.3. Variabel Intervening............................................................................. 42 

3.6.4. Skala Pengukuran ................................................................................. 48 

3.7. Metode Analisis ......................................................................................... 49 

3.7.1. Spesifikasi Model ................................................................................. 49 

3.7.2. Identifikasi Model ................................................................................ 50 

3.7.3. Estimasi Model .................................................................................... 50 

3.7.3.1. Just Identified Model/Saturated Model ............................................ 51 

3.7.3.2. Under Identified Model/Unidentified .............................................. 51 

3.7.3.3. Over Identified Model ...................................................................... 51 

3.7.4. Evaluasi Model..................................................................................... 51 

3.7.4.1. Uji Normalitas Data ......................................................................... 52 

3.7.4.2. Uji Model Pengukuran (Measurement Model) ................................ 53 

3.7.4.3. Uji Model Struktural (Structural Model) ......................................... 56 

3.7.4.4. Penilaian Overall Fit Model ............................................................. 56 

3.7.5. Modifikasi Model ................................................................................. 57 

3.8. Uji Hipotesis .............................................................................................. 57 

BAB IV. HASIL PENELITIAN DAN PEMBAHASAN ...................................... 59 

4.1. Deskriptif Unit Analisis ............................................................................... 59 

4.1.1. Karakteristik Responden Berdasarkan Aplikasi Streaming ................... 59 



xi 
 

4.1.2. Karakteristik Responden Berdasarkan Jenis Kelamin ........................... 60 

4.1.3. Karakteristik Responden Berdasarkan Status Pernikahan ..................... 61 

4.1.4. Karakteristik Responden Berdasarkan Usia ........................................... 62 

4.1.5. Karakteristik Responden Berdasarkan Pengeluaran Per Bulan ............. 63 

4.2. Analisis Cross-Tabulation Karakteristik Responden ................................... 64 

4.3. Analisis Deskriptif  ...................................................................................... 68 

4.4. Hasil Uji Instrumen ...................................................................................... 72 

4.4.1. Hasil Uji Validitas ................................................................................ 72 

4.4.1.1. Variabel Perceived Value ................................................................. 73 

4.4.1.2. Variabel Free Mentality ................................................................... 75 

4.4.1.3. Variabel Attitude .............................................................................. 76 

4.4.1.4. Variabel Willingness to Pay ............................................................. 77 

4.4.2. Hasil Uji Reabilitas .............................................................................. 79 

4.4.2.1. Variabel Perceived Value ................................................................. 79 

4.4.2.2. Variabel Free Mentality ................................................................... 80 

4.4.2.3. Variabel Attitude .............................................................................. 80 

4.4.2.4. Variabel Willingness to Pay ............................................................. 81 

4.5. Confirmatory Factor Analysis ...................................................................... 81 

4.5.1. Confirmatory Factor Analysis Variabel Perceived Value ..................... 82 

4.5.2. Confirmatory Factor Analysis Variabel Free Mentality ........................ 84 

4.5.3. Confirmatory Factor Analysis Variabel Attitude ................................... 86 

4.5.4. Confirmatory Factor Analysis Variabel Willingness to Pay .................. 88 

4.6. Full Model SEM ........................................................................................... 90 

4.7. Fit Model SEM  ............................................................................................ 91 

4.8. Pengaruh Langsung dan Tidak Langsung  ................................................... 96 

4.9. Uji Hipotesis  ............................................................................................... 97 

BAB V. KESIMPULAN DAN SARAN .............................................................. 100 

5.1. Kesimpulan ................................................................................................ 100 

5.2. Saran ........................................................................................................... 101 

DAFTAR PUSTAKA 

LAMPIRAN  

 

 



 

xii 
 

DAFTAR TABEL 
 

 

Tabel II.1. Review Penelitian Yang Relevan ......................................................... 29 

Tabel II.2. Tabel Hipotesis Penelitian .................................................................... 34 

Tabel II.3. Tabel Referensi Hipotesis Penelitian ................................................... 35 

Tabel III.1. Operasionalisasi Variabel ................................................................... 43 

Tabel III.2. Tabel Skala Ordinal ............................................................................ 49 

Tabel III.3. Ringkasan Acuan Validitas ................................................................. 54 

Tabel III.4. Kriteria Goodness of Fit (GoF) ........................................................... 57 

Tabel IV.1. Distribusi Jawaban Indikator Perceived Value ................................... 68 

Tabel IV.2. Distribusi Jawaban Indikator Free Mentality ..................................... 70 

Tabel IV.3. Distribusi Jawaban Indikator Attitude................................................. 71 

Tabel IV.4. Distribusi Jawaban Indikator Willingness to Pay ............................... 71 

Tabel IV.5. Uji Validitas Perceived Value dengan KMO ...................................... 73 

Tabel IV.6. Tabel Component Matrix Variabel Perceived Value .......................... 74 

Tabel IV.7. Uji Validitas Free Mentality dengan KMO ........................................ 75 

Tabel IV.8. Tabel Component Matrix Variabel Free Mentality ............................ 75 

Tabel IV.9. Uji Validitas Attitude dengan KMO ................................................... 76 

Tabel IV.10. Tabel Component Matrix Variabel Attitude ..................................... 77 

Tabel IV.11. Uji Validitas Willingness to Pay dengan KMO ................................ 78 

Tabel IV.12. Tabel Component Matrix Variabel Willingness to Pay .................... 78 

Tabel IV.13. Hasil Uji Reabilitas Variabel Perceived Value ................................. 79 

Tabel IV.14. Hasil Uji Reabilitas Variabel Free Mentality ................................... 80 

Tabel IV.15. Hasil Uji Reabilitas Variabel Attitude .............................................. 80 

Tabel IV.16. Hasil Uji Reabilitas Variabel Willingness to Pay ............................. 81 

Tabel IV.17. First Construct Variabel Perceived Value ........................................ 83 

Tabel IV.18. First Construct Variabel Free Mentality .......................................... 85 

Tabel IV.19. First Construct Variabel Attitude ..................................................... 87 

Tabel IV.20. First Construct Variabel Willingness to Pay .................................... 89 

Tabel IV.21. Full Model SEM ................................................................................ 91 

Tabel IV.22. Fit Model SEM .................................................................................. 93 



 

xiii 
 

Tabel IV.23. Indikator Fit Model ........................................................................... 94 

Tabel IV.24. Pengaruh Langsung dan Tidak Langsung ......................................... 96 

Tabel IV.25. Estimasi Hubungan Fit Full Model .................................................. 97 

Tabel IV.26. Uji Pengaruh Attitude Sebagai Variabel Intervening ........................ 99 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiv 
 

DAFTAR GAMBAR 
 

 

Gambar I.1. Layanan Internet Yang Diakses Masyarakat ....................................... 2 

Gambar I.2. Pola Perilaku Pengguna Internet Indonesia 2016 ................................ 3 

Gambar I.3. Pola Perilaku Pengguna Internet Indonesia 2017 ................................ 4 

Gambar I.4. Contoh Produk Budaya Populer Amerika............................................ 7 

Gambar I.5. Grafik Tingkat Kesukaan Film Berdasarkan Asal Negara .................. 9 

Gambar I.6. Jenis Hiburan Hallyu Yang Diminati ................................................. 11 

Gambar I.7. Perbandingan Layanan Aplikasi Video ............................................. 17 

Gambar II.1. Skema Perhitungan Perceived Value ................................................ 22 

Gambar II.2. Streaming Music Consumption ......................................................... 24 

Gambar II.3. Perbandingan Pengguna YouTube & Spotify .................................. 24 

Gambar II.4. Paparan Tingkat Akses Musik Secara Ilegal .................................... 26 

Gambar II.5. Kerangka Pemikiran Penelitian ........................................................ 34 

Gambar IV.1. Karakteristik Responden Berdasarkan Aplikasi Streaming ............ 59 

Gambar IV.2. Karakteristik Responden Berdasarkan Jenis Kelamin .................... 60 

Gambar IV.3. Karakteristik Responden Berdasarkan Status Pernikahan .............. 61 

Gambar IV.4. Karakteristik Responden Berdasarkan Usia .................................... 62 

Gambar IV.5. Karakteristik Responden Berdasarkan Pengeluaran Per Bulan  ..... 63 

Gambar IV.6. Cross-tab Usia dan Pengeluaran Per-Bulan .................................... 64 

Gambar IV.7. Cross-tab Jenis Kelamin dan Pengeluaran Per-Bulan .................... 66 

Gambar IV.8. Cross-tab Status Pernikahan dan Pengeluaran Per-Bulan .............. 67 

Gambar IV.9. First Construct Variabel Perceived Value ...................................... 82 

Gambar IV.10. First Construct Variabel Free Mentality ...................................... 84 

Gambar IV.11. First Construct Variabel Attitude .................................................. 86 

Gambar IV.12. First Construct Variabel Willingness to Pay ................................ 88 

Gambar IV.13. Full Model SEM ............................................................................ 90 

Gambar IV.14. Fit Model SEM .............................................................................. 92 

 



 

xvi 
 

DAFTAR LAMPIRAN 
 

 

Lampiran 1   Kuesioner Penelitian  

Lampiran 2   Data Kuesioner 

Lampiran 3   Hasil Uji Instrumen 

Lampiran 4   Hasil Uji SEM 

 

 

 

 

 

 

 

 

 

 

 

 

 


