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ABSTRAK

Oleh:
Ananda Riza Maulana, S.E.
(Pembimbing I : Dr. Mohamad Rizan, S.E., M.M.)
(Pembimbing I1 : Usep Suhud, M.Si., Ph.D)

Penelitian ini bertujuan untuk mengetahui bagaimana perusahaan akan
menciptakan peningkatan revisiting intention melalui terciptanya kepuasan
konsumen. Beberapa faktor penduga yang menyebabkan revisiting intention yang
bisa dijadikan acuan peneliti dalam memperbaiki strategi kinerja perusahaan dan
daya tarik yang mempengaruhi penyebab revisiting intention melalui kepuasan
konsumen di restoran barbekyu. Penelitian ini menggunakan metode analisis SEM
dengan pendekatan deskriptif kuantitatif. Data dikumpulkan menggunakan
kuesioner. Teknik pengambilan sampel yang digunakan adalah probability
sampling dengan simple random sampling berjumlah 250. Pengumpulan data
dilakukan dengan menyebarkan kuesioner yang menggunakan 6 poin skala.
Pengujian dalam penelitian ini dengan menggunakan metode Exploratry Factor
Analysis (EFA) dan Confirmatory Factor Analysis (CFA). Hasil penelitian
menunjukkan bahwa Experiential Marketing tidak berpengaruh signifikan terhadap
Customer Satisfaction, Perceived Attractiveness berpengaruh positif dan signifikan
terhadap Customer Satisfaction, Experiential Marketing berpengaruh negatif dan
signifikan terhadap Revisiting Intention, Perceived Attractiveness berpengaruh
positif dan signifikan terhadap Revisiting Intention, Customer Satisfaction
berpengaruh positif dan signifikan terhadap Revisiting Intention.

Kata Kunci : Revisiting Intention, Customer Satisfaction, Experiential Marketing,
Perceived Attractivenes



FACTORS THAT AFFECT REVISTING INTENTION AT THE VISITOR
of BARBEQUE RESTAURANTS

ABSTRACT

This study aims to find out how companies will create increased revisiting
intention through the creation of customer satisfaction. Some estimating factors that
cause revisiting intention that can be used as a reference for researchers in
improving corporate performance strategies and attractiveness that affect the causes
of revisiting intention through consumer satisfaction in barbeque restaurants. This
research uses SEM analysis method with quantitative descriptive approach. Data
were collected using a questionnaire. The sampling technique used was probability
sampling with a simple random sampling of 250. Data collection was carried out
by distributing questionnaires using a 6-point scale. Testing in this study using the
Exploratry Factor Analysis (EFA) and Confirmatory Factor Analysis (CFA)
methods. The results showed that Experiential Marketing had no significant effect
on Customer Satisfaction, Perceived Attractiveness had a positive and significant
effect on Customer Satisfaction, Experiential Marketing had a negative and
significant effect on Reuvisiting Intention, Perceived Attractiveness had a positive
and significant effect on Revisiting Intention, Customer Satisfaction had a positive
and significant effect on Revisiting Intention.

Keyword : Revisiting Intention, Customer Satisfaction, Experiential Marketing,
Perceived Attractiveness.
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