DAFTAR PUSTAKA

Annisa, N. (2017). Pengaruh Country Of Origin Dan Brand Image Terhadap Minat
Beli Pada Produk Smartphone Samsung (Studi Pada PT Samsung Electronic
Indonesia Cabang Pekanbaru). Jom Fisip, 4(2), 1-8.

Artanti, Y. (2016). The Impact of Experiential Marketing on Word of Mouth
(WOM) with Customer Satisfaction as the Intervening Variable. Jurnal
Dinamika Manajemen, 7(2), 182-190. Diambil dari http://jdm.unnes.ac.id

Cilesti, I. M., & Nifita, A. T. (2018). Pengaruh Experiential Marketing terhadap
Minat Beli Ulang Pelanggan. Jurnal Digest Marketing Vol. 3 No. 2. ISSN :
2338-123 X.

Engel, Blackwell, & Miniard. (2011). Perilaku Konsumen. Jakarta: Penerbit
Binarupa Aksara.

Ferdinand, A. (2002). Manajemen Pemasaran (1st ed.) Jilid 1. Jakarta: Erlangga.

Haryanto, A. T. (2020, Feb 20). detikinet. Retrieved from
https://inet.detik.com/cyberlife/d-4907674/riset-ada-1752-juta-pengguna-
internet-di-indonesia

Hasan, A. (2013). Marketing dan Kasus-kasus Pilihan. Yogyakarta: CAPS.

Hellier, e. (2003). Customer Repurchase Intetion: A General Structural Equation
Model. European Journal of Marketing, 1763.

Hendarsono, & Sugiharto, S. (2013). Analisa Pengaruh Experiential Marketing
terhadap Minat Beli Ulang Konsumen Cafe Buntos 99 Sidoarjo. Jurnal
Manajemen Pemasaran Vol. 1, No. 2, 1-8.

Hendarsono, G., & Sugiharto, S. (2013). Analisa Pengaruh Experiential Marketing
terhadap Minat Beli Ulang Konsumen Cafe Buntos 99 Sidoarjo. Jurnal
Manajemen Pemasaran 1(2), 1-8.

Kartajaya, H. (2006). HermawanKartajaya on Marketing. Jakarta: PT.
GramediaPustakaUtama.

Kartajaya, H. (2010). Connect Surving New Wave Marketing. Jakarta: PT.
Gramedia Pustaka Utama.

Kusnandar, H. F., Rahmawati , E., & Sulaeman , M. (2019). Pengaruh Produk
Domestik Regional Bruto (PDRB) Terhadap Kredit Bermasalah pada Bank
Umum di Jawa Barat Periode 2012-2017. Ekonomi Insentif.

Lamongi, J., Tumbuan , W. J., & Loindog, S. S. (2018). Pengaruh Experiential
Marketing terhadap Minat Beli Ulang Konsumen di J.Co Donuts dan Coffee
Manado Town Square Manado. ISSN 2303-1174.



Maarif, N. (2020, Maret 17). Shopee Jadi e-Commerce Terpopuler di Indonesia.
Retrieved from https://inet.detik.com/cyberlife/d-4943363/shopee-jadi-e-
commerce-terpopuler-di-indonesia

Muller, J. (2020, May 15). Top 10 e-commerce sites in Indonesia as of 1st quarter

2020, by monthly traffic. Retrieved from
https://www.statista.com/statistics/869700/indonesia-top-10-e-commerce-
sites/

Park, C. H., & Kim, Y. G. (2003). Identifying key factors affecting consumers
purchase behavior in a online shopping context. In International Journal of
Retail & Distribution Management (pp. 16-29).

pclus.co.id. (2020, October” 20). Ristianto W. Retrieved from
https://www.pcplus.co.id/2017/09/shopee-indonesia-raih-penghargaan-the-
best-in-marketing-campaign/.

Peter, J. P., & Olson, J. C. (2000). Consumer Behavior: Perilaku Konsumen dan
Strategi Pemasaran (4th ed) . Jakarta: Erlangga.

Pradana, M. (2015). Klasifikasi Jenis-jenis Bisnis E-Commerce di Indonesia.
Jurnal Neo-Bis, 37.

Putri , A. K., & Prasetio, A. (2019). Pengaruh Citra Merek Terhadap Loyalitas
Konsumen. e-Proceeding of Management, 5007-5021.

Putri, & Astuti. (2010). Analisis pengaruh experiential marketing terhadap loyalitas
pelanggan Hotel 'x' di Semarang. Aset, Februari 2010, ISSN 1693-928X,
12(2), 191-195, 191-195.

Rahmawati. (2003). Pengaruh "Sense" dan "Feel™ dari Experiential Marketing pada
Soto Gebrak. Jurnal Ekonomi dan Bisnis Vol. 3, 109.

Santia, T. (2020, Jun 24). Bos Bl Catat Penggunaan E-Commerce Meningkat
Selama Pandemi Corona. Retrieved from
https://www.merdeka.com/uang/bos-bi-catat-penggunaan-e-commerce-
meningkat-selama-pandemi-corona.html

Stania, A. B., & Trenggana, A. F. (2016). THE INFLUENCE OF EXPERIENTAL
MARKETING TO REPURCHASE INTENTION. ISSN : 2355-9357 e-
Proceeding of Management : Vol.3, No.1, 519

Www.statista.com. (2020, July). Retrieved from
https://www.statista.com/statistics/869700/indonesia-top-10-e-commerce-
sites/..

Schmitt. (1999). Experiential Marketing, how to get customer to sense, feel, think,
act, relate to your company and brands. New York: The Free Press.



teknoia.com. (2020, feb 16). Ramadhan, Bagus.

Salfina, L., & Gusri, H. (2018). Pengaruh Citra Merek, Kualitas Produk dan Harga
terhadap Minat Beli Pakaian Anak-anak Studi Kasus Toko Rizky dan Afdal
Pakaian. Jurnal Indovisi ISSN 2615-4234 Volume 1 Nomor 1, 2018, him 83-
100.

Sari, D. P. (2018). Pengaruh Model Pembelajaran Tipe Numbered Heads Together
Terhadap Kemampuan Pemahaman Konsep Matematika. Jurnal
Mathematic Paedagogic, 2(2), 196.

Schmitt. (1999). Experiential marketing, how to get customer to sense, feel, think,
act, relate to your company brands. New York: The Free Press.

Schmitt, B. (2011). Experience Marketing: Concept, Frameworks and Consumer
Insight. Foundation and Trend in Marketing Vol. 5, No. 2.

Schmitt, B., & Zarantonello, L. (2013). Consumer Experience and Experiential
Marketing. A Critical Review, Review of Marketing Research Vol. 10, 25-
61.

Schmitt, B., & Zarantonello, L. (2013). Consumer Experience and Experiential
Marketing: A Critical Review, Review of Marketing Research Vol. 10. 25-
61.

Setyono, D., Widyanata, O. Y., Siaputra, H., & Jokom, R. (2017). ANALISA
PENGARUH EXPERIENTIAL MARKETING TERHADAP MINAT
BELI. Jurusan Manajemen Perhotelan, Universitas Kristen Petra.

Smilansky, S. (2009). Experiential Marketing: A practical guide to interactive
brand experiences. London and Philadelphia: Kogan Page.

Sugiarto, E. (2016). ANALISIS EMOSIONAL, KEBIJAKSANAAN
PEMBELIAN DANPERHATIAN SETELAH TRANSAKSI TERHADAP
PEMBENTUKAN DISONANSI KOGNITIF KONSUMEN PEMILIK
SEPEDA MOTOR HONDA PADA UD. DIKA JAYA MOTOR
LAMONGAN. ISSN : 2502-3780. Vol. 1 No. 01 .

Sugiyono. (2014). Statistika Untuk Penelitian . Bandung: CV. ALFA BETA.

Tetanoe, V. R., & Dharmayanti, D. (2014). Pengaruh Experiential Marketing
terhadap Pembelian Ulang dengan Kepuasan Pelanggan sebagai Variabel
Intervening di Breadtalk Surabaya Town Square . Jurnal Manajemen Petra
2 (1), 1-12.

Vinaserevinafisikaunj.blogspot.com. (2011, 12 10). vinaserevina website:
http://vinaserevinafisika-unj.blogspot.com/2011/12/korelasi-dan-
regresi_10.html?m=1. Retrieved  from  http://vinaserevinafisika-
unj.blogspot.com/2011/12/korelasi-dan-regresi_10.html?m=1






